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BECA USE SNE AKERS.



QUOTE VALID FOR 40 DAYS

GOAL

This project aims to create art that highlights and reflects the community,
history, and future of Verdugo Park. This project also is meant to uplift
Glendale, CA. Let's tell your story in a clear, compelling,

and convincing way.

NDUBISI VERDUGO PARK RFQ
OKOYE




LET'S DO SOMETHING DOPE!

DISCOVERY INITIAL SKETCHES REVISIONS FINAL ART

| sit down with you and learn about | send this version of the art and Two rounds of creative revisions The finial approved art
your brand, clients, goals, personality, another more extensive version of the  to the selected sketches.

services, ethos, and more. | have to art once I'm selected for the project.

know you inside and out.

GATHERING SUPPLIES PAINTING MURAL MURAL PHOTOGRAPHY

Gathering painting supplies. Painting the murals and basketball Taking beautiful imagery of the murals

court in the park. and basketball court.




Most pro]ec’rs of this size can be completed in a month to 2 months, * Timeline estimated based 3-day turnaround of feedback after our

but it varies depending on how long you take to supply me with feedback™. proof is sent for your review. If feedback is delayed, fimeline is
Mural would be primed painted with exterior paint and spray paint. delayed proportionately.
Week 1 Week 2 Week 3 Week 4 Week 5 Week 6 Week 7 Week 8
Discovery I
Initial Sketches ]
Round 1 of revisions -

Round 2 of revisions

Final Art + Gathering Supplies

I
I
Mural Painting e
Mural Photography _




NDUBISI VERDUGO PARK RFQ
OKOYE

QUOTE VALID FOR 40 DAYS

WHY ME?

Ndubisi graduated from College for Creative Studies in
2015 with a B.F.A in Advertising Design. Before graduating,
he started his career, working as an Art Director for many
advertising agencies in Detroit, working for clients such

as General Motors, Chevrolet, Ram, Chrysler, Dodge,
Camaro. Simultaneously, since 2014 He also has painted
numerous murals for clients such as Universal Music Group,
Carolina Panthers, Mercedes Benz, GM, and HGTV. He
now serves as the creative director of a non-profit in Detroit
and he continues to find ways to blend disciplines and excel
in the commercial art and the fine art worlds.

950/ OF OUR CLIENTS POLLED SAY
© THEY'D REFER US TO A FRIEND

+7YRS EXPERIENCE OF WORKING
WITH CLIENTS



CLIENTS

've done this a many times before.
Here's some of the companies I'm
nonored to have called clients.

uuuuuuuu o RedBull HGTV
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From Growing Seeds Netflix Project






CLIENT UNIVERSAL MUSIC GROUP
DISCIPLINE ILLUSTRATION | MURAL PAINTING

MURALS FOR UNIVERSAL MUSIC GROUP

This mural is meant to show some of the famous artist from
Motown Records. Hitsville is the heading at the top of the mural.
Diana Ross and The Supremes, Stevie, Smokey, Jackson 5, and
Marvin are the main figures. “The legendary Motown Thank You
Berry!” is hand-lettering at the bottom of the mural. The mural is

a love letter to culture of Detroit and Motown. This mural was 9ft
high by 22 feet wide. It was one of seven murals | created in the
Universal Music Group headquaters in Santa Monica, California.

SCOPE TESTIMONIAL

- Mural Painting “All of the murals look great. Hearing lots of compliments,

- Interior Design including the Motown chef and manager who are proud

- llustration to have them.” - Katie Brook, PR Manager

- Concept Creation

- Art Direction %
-Signage S —
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CLIENT ACLU OF MICHIGAN
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https://www.ndubisiokoye.com/murals/your-vote-matters-vote-mural

CLIENT PEPSI

FULL OF DETROIT SOUL PEPSI CAMPAIGN

Pepsi tapped me to create an illustration for their new Full of Detroit
Soul Advertising campaign. The “soul” in the phrase makes me
think of the uniquely creative people that live and thrive in Detroit.
The phrase also makes me think of Detroit being the Blackest city in
America and its influences on our food, neighborhoods, and how
people exist here. It also makes me think of Detroit’s entrepreneurial
spirit and how everyone in Detroit has a hustle, it not two, or three.
We blend creative practices, disciplines, worlds to create our
Unique Style/ cu|’rure, and beOUTY' Those elements are what makes There are a series of Billboards around southeast Michigan and two commercials.
Detroit a unique and beautiful place to live. Click to see more

- [llustration
- Concept Creation

- Signage



https://www.ndubisiokoye.com/illustrationhandlettering/pepsi-full-of-detroit-soul
https://youtu.be/eDwlY_-sJPA
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GROWING THE SEEDS NETFLIX FILM SEla==y \ * g7 VO
| tapped to provide illustrations, graphics, and nameplates for LIS M

. . o . . % S
Netflix for their video about diversity and inclusion efforts and how : @§§§@L ~ T —
it shapes how their business runs. It was my first time working with W‘ N TAKES ROOT
an animator, Aaron Rogers, to bring these illustrations and other " AT NETFLIX
assets to life.
N Click to see more
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- Illustration

- Concept Creation



https://www.ndubisiokoye.com/illustrationhandlettering/sowing-the-seeds
https://youtu.be/eDwlY_-sJPA

CLIENT FOOTLOCKER
DISCIPLINE ILLUSTRATION | MURAL PAINTING

FOOTLOCKER FOR THE LOVE OF
BASKETBALL WHATUPDOE MURAL

| partnered with Footlocker to create an ode to the city | call ""ﬂ |
home, Detroit, M. | wanted to celebrate the sneaker-head culture q&%\’@h_fi% 4

represent. | painted this mural with my long time assistant Ryan
Wright. | believe that the Whatupdoe (Detroit for Hello) Detroit
mural will inspire people who love dope shoes and playing

basketball.

and rich basketball culture that Detroit and Footlocker mutually LIPS *‘@,ﬂ"”:%
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SCOPE
- Mural Painting
- [llustration

- Concept Creation



https://www.ndubisiokoye.com/murals/footlocker-for-the-love-of-basketball

CLIENT MACC COMMONS MURALS

MACC MURALS

This series of murals for The Commons coffee shop and
Self-service laundromat in collaboration with Macc
Development. Macc is a local church with goals of meeting

the needs of the surrounding community and The Commons is
on the many solutions to the needs of East Mack's residents.
The interior murals represent Biblical Christian values from
Colossians 3:2 Set your minds on things that are above, not on
things that are on earth & Revelations 21:5 He who was seated
on the throne said, “l am making everything new!” The exterior
Mural entitled One Fam was made from a scriptural reference,
Go therefore and make disciples of all nations, is from
Matthew 28:19-20 when Jesus told the disciples to

go make more disciples throughout the world.

- Mural Painting
- Illustration

- Concept Creation



https://www.ndubisiokoye.com/murals/macc-commons-murals

CLIENT OPRAH MAGAZINE



https://www.ndubisiokoye.com/
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CLIENT CITY OF EAST LANSING


https://www.ndubisiokoye.com/murals/first-class

CLIENT MERCEDES BENZ FINANCIAL

313 DAY CLOTHING COLLECTION

This project was the first of many beautification projects for the
8-mile Boulevard Association in Michigan. | was selected to
represent Detroit’s part of 8mile with an 80ft mural. | led a group
of over 20 community members and accountants from Mercedes
Benz Financial to complete this mural in less than 8hours. The
mural represents Detroit and how the history, culture, and beauty
are similar to black women in America. | wrote a poem that
further explains the metaphor below.

Royal,

real,
passionate,

powerful, and underestimated.

bt G T, 20, T BOCHEEtl: lfes 10 0ok T 3 TS| b DRI 3Gt MU bisi KDy o h TUndy . T he T UFSL, £ po 6 0red by Mencedes Bere
NN il Senvices 3nd the S Wil B0 UWER] 05500 N, &0 WEstS Mile Risd, JUSTWETt 0T L M0 E, in DEtoit,

‘ T olunteers on Thes day

panted an A oot-hyls

foot mmral stenciled by

Detroit artist 1 dubisi Okoye ina
e antification pmject sponsored
v Mercedes-Bene Financial Ser-
wices and the 8 Mile Bonlevard
tssociation Chossntirough a
sorapetition, Okowe’s work on 2
Wile west of Livernols payvs horm-
age to Detrait’s rich culture and
wstory, including nearby Baker's
Keyhmard Lounge, the Livermois
Tashiom district, the 1967 riot and
Tastern Market, S B &% 0t on
" aims for at least one public art
Tetallationin each of the 13 com-
nunities along the road’s 27-mole
retch,

She's the Fashion District and Flower Day.
Eccentric and stereotyped.

Jazz, gospel, and techno.

The riots and regeneration.

She's Paradise Valley and Black Bottom.
She's unrelenting

and not here for your think piece.

She's black girl magic.

She’s Mexican town and 8 mile.

Where culture and creativity clash.

The backbone and uncredited muse of America.
Detroit is a Black woman.

Show her respect.

- Illustration
- Concept Creation
- Merch Design

- Creative Direction



PRICE & SCOPE

DISCOVERY

INITIAL SKETCHES

2 ROUNDS OF CREATIVE REVISIONS
FINAL ART

TRAVEL

PAINTING MATERIALS

PROJECT TOTAL $50,000.00°

*If the basketball court is included then the budget would need to be adjusted accordingly.

WHAT’S NEXT?

Call or email me with any

questions. Once the quote and
scope is approved, 'l send
you my design agreement, and
then an invoice for the 50%
downpayment to get started.

You can reach me at:

ndubisi.okoye@gmail.com

313-293-1784




CONCEPT AND INSPIRATION

| created this art and poem based on a couple of touchpoints
that | believe will help continue to promote a more inclusive and
dynamic future for the city.

The first is Ma Carol walking around Glendale telling Black
people they are “Nobel,” and that “they are blessed and highly
favored.” It was covered in the news because a group of white
teenagers told her she better get out of town before sundown.

The second touchpoint is the racist history of Glendale being a
sundown town and historically white community. The ordinance
went out to disavow that history of racism and violence.

| believe this poem and the murals will acknowledge and make
the viewers understand that the city wants to change and convey
that everyone belongs, specifically in Glendale and Verdugo
Park. | believe that emotionally it will help minorites people feel
seen and told they are welcome where they weren't.

Click- to see the video



https://spectrumnews1.com/ca/la-east/news/2020/10/09/glendale-becomes-first-ca-city-to-recognize-history-as-sundown-town-#

YOU BELONG POEM

You Belong,

wherever your feet take you,

wherever your mind wanders,

wherever the sun shines and where it sleeps.

Wherever justice resides,
and nobility arises.
Whenever love is shown,
community is nurtured,
and culture is shared,

You belong there.

However God made you,

as beautiful as you are,

with every perfectly placed imperfection.
Fully being you with little discretion.

Naps, wraps, and every other crown,
Glisten in the moonlight when you walk around.

Because you belong.

Wherever, whenever, and however,
you choose,

You will always belong here.



https://giphy.com/NduTime



https://giphy.com/NduTime

MURAL

YOU BELONG

This mural shows people from various races. Black people,

white people, Latin, and Armenian. It also has palm trees
and the beauty of Glendale, CA too.

If selected | will also extend elements of the mural
around the whole building.




BASKETBALL COURT MURAL

YOU BELONG

This mural shows the words from the poem and the

two phrases from Ma Carol “You are nobel,” and
“Blessed and highly favored.”



https://giphy.com/NduTime

BASKETBALL COURT
MURAL MOCKUP

YOU BELONG

This mural shows the words from the poem and the
two phrases from Ma Carol “You are nobel,” and
“Blessed and highly favored.”



https://giphy.com/NduTime

NDUBISI so LoNG!
OKOYE

THANK YOU

MORE ABOUT ME WWW.NDUBISIOKOYE.COM @N_DU_TIME



http://www.ndubisiokoye.com
https://www.instagram.com/n_du_time/



